
Can Behavioural Science Transform your Fundraising?  

Are you brave, bold, and innovative? Could you be one of five Estonian museums selected to take 
part in a scientifically-designed fundraising experiment designed to generate income for your 
important work? 

National Heritage Board, Motor and UK’s National Arts Fundraising School are collaborating to help 
Estonian museums apply the latest thinking in behavioural science and neuroscience to improve the 
way they engage with existing and potential supporters. We’re looking for a maximum of five 
partner agencies to take part in this exciting initiative. 
These cutting edge techniques are already being applied by charities in the UK, USA, Austria, 
Australia, and South Africa- producing amazing results. One agency increased income from individual 
donors from US$30,000 to US$1.5M in just 18 months by applying just four simple ideas. 

Are you one of five innovators? 

We’re looking for five museums to join a group who will part in a national experiment designed to 
help improve income. If selected you’ll receive:  

● Group training for you from the NAFS team in the ideas underpinning behavioural science 
and neuroscience as they apply to fundraising and social marketing 

● Individual coaching to design ‘experiments’ testing how best you can engage supporters- 
online, in print, though ticket add-ons, shop merchandise and even your donation box 

● Follow up support to tweak the experiments to ensure that you achieve maximum long 
term, sustainable results 

● The opportunity to exchange results and approaches with other participants, building on 
your own learning. 

Guided by Outstanding Experts 

You’ll have the chance to practice with simple tools that unleash the value of new behavioural 
science techniques, guided by expert decision scientists from the School. These tools could involve a 
small change to your website or e-comms ask; a new way to present your membership proposition; 
advice on your case for support; or even just a new image on your donation box/tap to donate.  

Your expert team will be Bernard Ross, director of the National Arts Fundraise School and Dana 
Segal deputy director of the School. https://www.nationalartsfundraisingschool.com/how-we-
help/the-programme-leaders/ You can find out more about the impact of this work in the UK here. 
https://decisionscience.org.uk/insights/  

This intensive programme is entirely free thanks to support from National Heritage Board. 

How can we take part? 
 
We are looking for 5 volunteer museums keen to be selected. 
To take part simply write an email explaining:  

• Why you’re keen to be part of the next big thing in fundraising experiment - you don’t need 
to know anything about behavioural science, but you do need to be ambitious.  

• The area of work you’d like to explore e.g improving website gift levels; attracting higher 
contributions in your donation box/tap to donate; increasing direct mail response rates, etc.  

https://www.muinsuskaitseamet.ee/
https://motoragency.eu/
https://www.nationalartsfundraisingschool.com/
https://www.nationalartsfundraisingschool.com/how-we-help/the-programme-leaders/
https://www.nationalartsfundraisingschool.com/how-we-help/the-programme-leaders/
https://decisionscience.org.uk/insights/


• Your level of commitment to the experiments - are you willing and able to implement them 
successfully from April - July. 

To apply, please send I’m-keen-to-be-in emails to mirjam.raabis@muinsuskaitseamet.ee. 

 

 

 

 

 


